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FROM THE DESK OF CHAIRPERSON,

PRIYANKA SRIVASTAVA

Chairperson, NutrifyToday

Scale Up Through
Diversificationin a

Fluid World

Geopolitics is now a daily variable in business plan-
ning. Trade routes shift, regulations tighten and
loosen, Tarrifs change, currencies swing, and sup-
ply risks appear where least expected. For nutra in-
gredients companies, this isn't a reason to pause;
it's a mandate to diversify. The companies that will
safeguard their businesses through these fluid
geopolitical conditions are those that widen both
where they operate and what they offer spreading
risk across geographies, channels, and categories
while doubling down on quality, science, and trust.

Diversification is not drift; it's discipline. It means
adding growth vectors intentionally: new end use,
adjacent dosage formats, and omnichannel reach.
It also means geographic hedging building foot-
prints and partnerships in multiple regions so that
disruption in one market doesn’t halt momentum
everywhere. In practice, this looks like multi sourc-
ing critical inputs, qualifying secondary manufac-
turing sites, and designing supply chains that can
pivot quickly without compromising compliance
or quality.

Emerging markets deserve special focus. Across
Southeast Asia, the Middle East, Africa, and Latin
America, rising health awareness, self care behav-
iors, and digital commerce are expanding the ad-
dressable base for evidence backed nutraceuticals.
Among these markets, India is the rising star.

A uniquely young population, a strong tradition in
botanicals, a fast maturing regulatory environment,
and a vibrant innovation ecosystem combine to
make India central to the category’s next decade. In
this issue, we spotlight how Gen Z is driving nutra-
ceutical adoption in India; their values, their formats
of choice, and how community, convenience, and
credible science shape their decisions. We also share
a preview of a forthcoming market research report
to help you quantify the opportunity and plan with
precision.

A uniquely young population, a strong tradition in
botanicals, a fast maturing regulatory environment,
and a vibrant innovation ecosystem combine to
make India central to the category’s next decade. In
this issue, we spotlight how Gen Z is driving nutra-
ceutical adoption in India; their values, their formats
of choice, and how community, convenience, and
credible science shape their decisions. We also share
a preview of a forthcoming market research report
to help you quantify the opportunity and plan with
precision.

Despite the headlines, the energy on the global
supply side has not faded. Capacity expansions, in-
vestments in fermentation and precision extraction,
advances in traceability, and wider certification
adoption keep flowing. That is a strong signal of the
industry’s robustness. It tells us that the fundamen-
tal demand drivers preventive health, performance,
mental well being, and healthy aging are resilient
across cycles and borders. When the supply base
keeps building through volatility, it's because the
long term signal is louder than the short term noise.




This robustness carries a responsibility. As industry associations and leaders, we must collaborate to
sensitize policymakers and stakeholders that health and wellness should be insulated from geopolitical
turbulence. Good health is universal; it should not become collateral damage of conflict or contest. Prac-
tical steps include advocating for “green lanes” for essential health ingredients and finished products,
encouraging regulatory dialogues that preserve safety while enabling access, and aligning on common
frameworks for quality and data integrity. Health is a foundational need of democracy: informed citizens,
empowered by access to responsible nutraceuticals, make stronger societies. Keeping wellness non par-
tisan and non geopolitical is both principled and pragmatic.

At the company level, the diversification
playbook is clear:

Spread market exposure

across mature and emerging regions, pairing lo-
cal partnerships with global standards.

Broaden format and channel
portfolios

so consumers can find you where they live clinic,
chemist, grocery, marketplace, or app.

Institutionalize agility

qualify alternates, map supply risk, and invest in
digital traceability so pivots are fast and compli-
ant.

Lead with science and responsibility

because trust compounds faster than capital in
our category.

With that lens, I'm pleased to announce NutrifyTo-
day C Suite Sumflex 2026, themed SCALE UP. | look
forward to addressing what “scale” means in these
geopolitically interesting times how to scale re-
sponsibly, profitably, and resiliently and to working
collectively toward making wellness and nutraceu-
ticals asimmune as possible to geopolitical shocks.
We will convene CXOs, operators, scientists, policy-
makers, and investors to translate resilience into
repeatable operating systems.

Finally, a heartfelt thank you to the industry. Your
support of this magazine keeps us moving curat-
ing views from practitioners, surfacing actionable
insight, and championing the growth of responsi-
ble nutraceuticals. As you navigate the complexi-
ties of today, | hope this issue equips you with per-
spective and prompts fresh action: diversify with
intent, lean into emerging markets, bet on India’'s
momentum, and partner across companies and
associations to keep health above the fray.

Let's scale up together.




India’s Gen Z Is Rewriting the

Nutraceuticals Playbook

By the numbers and between the lines, a new consumer power bloc is pushing India’'s supplements
market toward science, safety, and formats that fit real life. Will brands keep up or be left selling sizzle to
an audience that demands substance? (For full report write to us at wow@nutrifytoday.com)

A 600-respondent survey of Indian Gen Z (ages 16-27; fielded May 18-June 1, 2024) surfaces a cohort that
refuses to buy on hype. Scientific efficacy ranks as the top purchase driver (48%), with fewer side effects
close behind (44%). Doctors and nutritionists (41.5%) decisively outrank influencers (8.8%) as trust an-
chors, even as nearly half of respondents say “no” to social-media marketing altogether. If that sounds
like a market growing up fast, that's because it is.

Meanwhile, India’s nutraceuticals sector is swelling variously estimated at $8-9 billion in 2024—with
double-digit growth projected this decade. Overlay a tightening regulatory spine from FSSAI and the
rise of Al-assisted productization, and you get a market both larger and harder to bluff. For investors and
operators, the question is no longer if the bar is rising, but who can clear it.

Aesthetic goals meet resilience needs

What does Gen Z want? In short: to look good,
feel steady, and perform better. Weight/fat loss
(45%), healthy skin (44%), healthy hair (43%),
muscle gain (43%), stronger immunity (42%), and
better mental health (37%) dominate. Younger
respondents (16-19) skew toward skin and hair;
the 24-27 band shows peak intent on weight
loss and a sharper focus on mental health. It's
a dual mandate: beauty-from-within plus resil-
ience, not one or the other.

But the data also reveal a telling gap between
intentions and lived behavior. Junk food con-
sumption remains stubbornly high—44% say
they eat it often or regularly, rising to 51% among
16-19-year-olds. Even among those chasing
weight loss, nearly half still indulge frequently.
For product designers, that's not a scolding op-
portunity; it's a brief. Formats, flavors, and mi-
cro-rewards that displace empty-calorie cues
could turn aspiration into adherence.

The mood-sleep-energy cluster

Self-reported issues map neatly onto those goals:
ache (30%), stress/anxiety/depression (29%),
mood swings (27%), fatigue (26%), and sleep
problems (21%). Notably, respondents targeting
better mental health report sleep issues more of-
ten than the overall sample—underscoring a bio-
logically plausible mind-sleep linkage. The com-
mercial signal? “Feel-look-perform” stacks that
combine daytime calm/energy with nighttime
recovery, and connect skin outcomes to stress
and sleep, are culturally legible—and increasing-
ly scientifically anchored.




cience over swagger

If there's a single throughline in Gen Z's decision
making, it's skepticism weaponized as discern-
ment. Scientific efficacy leads, followed by safer
profiles and “legit claims.” Brand and price mat-
ter, but they are not decisive—and speed prom-
ises (“results in X days!”) are no longer a reliable
trump card. Personalization is emerging (19% over-
all, higher among 16-19), but the message is clear:
tailor responsibly, explain mechanisms plainly, and
don't overclaim.

Crucially, trust has professionalized. This is an au-
dience more likely to be swayed by a doctor-cre-
ator who can interpret evidence than by a celebrity
bearing affiliate links. For marketers, that means
CME-style assets, practitioner sampling, and trans-
parent substantiation dossiers may convert better
than splashy creator campaigns.

clinical layer hiding in plain sight

Nearly one in five respondents reports a diagnosed
micronutrient deficiency led by ironfanemia (6.2%),
vitamin D (4.7%), and B12 (3.2%). That's not a foot-
note; it's a design constraint. The responsible play
is to build screen-supplement-retest journeys fea-
turing gentler iron forms and Gl-friendly delivery,
with practitioner oversight where appropriate.
Done well, these journeys generate measurable
outcomes credibility that compounds over time.

1@ market grows up

Even with definitional fuzziness (dietary supple-
ments vs. broader nutraceuticals), the growth
narrative is consistent: rising incomes, preven-
tive-health adoption, and digital channels are
pulling the category into the mainstream. FSSAI's
health supplements and nutraceutical regulations,
re-operationalized through 2023, are clarifying per-
missible ingredients, claims, and labeling. The net
effect: fewer shortcuts, more accountability.

Layer on Al. Engines like NutrifyGenie Al promise to
compress ideation-to-launch timelines while gat-
ing concepts through regulatory and clinical cor-
pora. For founders, that's a way to prioritize “deep
science” routes over me-too formulations. For Gen
Z, it's a path to products that respect both their in-
telligence and their routines.

ignals from the frontier

Watch the outliers. Esperer Nutrition brings med-
ical-grade discipline from oncology nutrition into
consumer lines; Ace Blend's premium plant protein
pairs science messaging with modern D2C craft;
Truely Health leans into gut-mood-energy with
functional nutrition; Greenspace Herbs (Quantum
Ayurveda™) applies engineering-led processes to
boost botanical efficacy; Sloom aligns sleep tech-
nology with evidence-based protocols. Different
plays, same direction of travel: clinical depth, mea-
surable outcomes, and tech-assisted personaliza-
tion.

1e opportunity set: 2025-2030

- Beauty x metabolic stacks: Pair collagen/pep-
tides/antioxidants with glycemic and weight sup-
port; chase claimable endpoints (hydration, hair
fall, skin elasticity) with real-world evidence.

- Mind-sleep-energy triads: Daytime calm/focus
(e.g., L-theanine, adaptogens), nighttime recovery
(e.g., magnesium glycinate + sleep-adjacent bo-
tanicals), optional integration with sleep tech.

. Iron/D/B12 journeys: POC testing, consultation
loops, gentle delivery systems, retesting protocols
adherence by design.

- ESG as a conversion lever: Recyclable/low-plas-
tic packs, cruelty-free inputs, traceability and
make it legible on pack.

« HCP-led D2C: Practitioner channels plus compli-
ant personalization to grow LTV while protecting
trust.

he open question

Gen Z is telling the market exactly what to build:
evidence-forward, safer, format-flexible products
that fit messy human routines and a warming
planet. India’s regulatory spine and Al toolchain
are making that future executable. Which brands
will re-architect around clinical responsibility and
adherence and which will keep selling speed and
slogans to an audience that's moved on?

Want the cross-tabs by age band, the FSSAI claims
checklist, and the company deep-dive notes? This
article is a preview of our primary-research white
paper, Indian Gen Z (16-27) Perspective on Health
& Nutrition, with full methodology and market/reg-
ulatory annexes.

Write to us at wow@nutrifytoday.com to request
the complete report.
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Vibrational Frequencies of Life

Ayurveda, the ancient science of life, is believed
to have originated from Lord Brahma nearly
5,000 years ago. It describes health as a state of
harmony within the body and its connection to
the universe. According to this philosophy, ev-
ery particle in existence is in constant motion,
vibrating at specific frequencies. The human
body mirrors this universal principle, each tissue
resonates with its own frequency, allowing for
structural and functional differentiation. When
these vibrations fall out of balance, the equilib-
rium of the three fundamental cellular process-
es anabolism, catabolism, and transformation is
disturbed. Such imbalances ultimately manifest
as disorder or disease.

Quantum Ayurveda emerges as a modern inte-
gration of this wisdom, proposing that health is
a state of vibrational coherence. Ancient insights
from Sage Bharadwaj align with the revolution-
ary inventions of Einstein and Schrédinger, sug-
gesting a profound bridge between Ayurveda
and quantum physics. Within this framework,
the body is understood as a dynamic energy
field governed by Prana (life force), Agni (meta-
bolic fire), and the Doshas (biological energies).

With the advent of quantum tools, researchers
now have the means to study these principles
with measurable precision. Ayurvedic concepts
such as Prabhava (unique, non-linear effects) re-
semble the counterintuitive behaviors seen in
guantum systems. Similarly, Ojas (vital essence)
may be compared to subtle energy states that
sustain life and resilience.

I’th
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This synthesis offers a powerful framework for
integrative health. It highlights the deep inter-
connectedness of mind, body, and environment
while embracing the dynamic nature of well-be-
ing. By merging quantum physics with Ayurve-
da, modern medicine and nutraceutical scienc-
es can better explore how plant-based remedies
interact at molecular and energetic levels. The
result is a holistic approach enhancing mental
clarity, emotional balance, and cellular vitality
through the union of ancient healing and con-
temporary science.




www.greenspaceherbs.com

BOSWELLIA
E XT R ACT Powerful Anti-Inflammatory &

Antioxidant

7 5 /o At Greenspace, we offer 75% Boswellia Extract

a potent natural supplement designed to
support your joints, reduce pain and provide
powerful antioxidant protection.

- Known for its anti-inflammatory properties,
Boswellia is the ideal solution for pain
management, especially for conditions like
arthritis and other inflammatory disorders.

Product Features:

100% Natural

Vegan and Gluten-Free

Third-Party Tested for Purity & Potency

Anti Oxidants

Pain Management

+91 93412 63155
info@greenspaceherbs.com

] **
GREENSPACE Corporate office: Unit No. 0401N, 4th Floor, Beacon Tower-2,

SPACE HERBS BRIGADE TWIN TOWERS, No. 11/1-4, Jai Bharath Industries Pipeline Road,
Yeshwanthpur, Bengaluru-560 022.
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. and sustainable
; hydration

supplement

Food intake is not just for satisfying the appetite
or supplying the basic nutrition. Now a days, peo-
ple suffer from many Health problems because
they not providing their body with the necessary
nutrients they need. Functional and sustainable
hydration supplements can provide necessary
nutrients that the body requires and can de-
crease health concerns and improve health.

The idea of functional foods was born out of the
observation that some foods and drinks have
positive health impacts that cannot be attribut-
ed to their nutritional value. The origin of many
diseases is gut. Certain supplements like pro-
biotics improve the gut’'s health which in turn
improves digestion. Probiotics are living micro-
organisms that can be beneficial for health ben-
efits when taken. Prebiotics are the food for gut
bacteria.

The combination of probiotics and prebiotics
can reduce the risk of chronic diseases. Func-
tional drinks like energy drinks, beauty drinks
and immune system enhancers also provide ad-
ditional benefits more than hydration. Enhanc-
ing biological immune systems, recovering from
certain illnesses, preventing certain diseases,
slowing down the aging process are some of the
most advantageous impacts of functional meals.

The future of functional foods and hydration
supplements is likely to involve the combination
of several ingredients to achieve specific health
goals. Rather than focusing on the potential
benefits of a single food source, future innova-
tions will aim to create synergistic blends that
maximize health benefits.

This holistic approach can address multiple
health concerns simultaneously, providing com-
prehensive support for overall well-being. In
summary, functional and sustainable hydration
supplements play a crucial role in modern health
and wellness.

By providing essential nutrients, improving gut
health, and offering additional benefits beyond
hydration, these supplements can help prevent
and manage various health conditions. As the
field continues to evolve, the focus will be on cre-
ating effective, sustainable, and multi-functional
products that support long-term health and en-
vironmental sustainability.
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Nutraceuticals for Boosting
Immunity: A Natural Approach

In a world where health concerns like viral in-
fections and lifestyle-related diseases are on the
rise, the focus on strengthening immunity has
never been greater. Nutraceuticals are emerg-
ing as a powerful tool for boosting the immune
system naturally, without the need for synthetic
medications.

Certain nutraceuticals are known for their im-
mune-boosting properties, thanks to their rich
content of vitamins, minerals, and antioxidants.
Vitamin C, for example, is one of the most pop-
ular nutrients for enhancing immune function.
It helps stimulate the production of white blood
cells, which are essential for fighting infections.
Similarly, zinc plays a crucial role in maintaining
immune health by supporting the function of
immune cells.

Herbal nutraceuticals like echinacea, elderber-
ry, and turmeric are also gaining traction for
their immune-modulating effects. Echinacea is
known for its ability to shorten the duration of
colds, while elderberry extract has been shown
to reduce the severity of flu symptoms. Turmer-
ic, with its active compound curcumin, provides
potent anti-inflammatory benefits that help reg-
ulate the immune response.

NUTRA GRACE

Probiotics, which are beneficial bacteria, are an-
other category of nutraceuticals that support
immunity by promoting gut health. Since a large
portion of the immune system resides in the gut,
maintaining a healthy balance of gut bacteria is
essential for optimal immune function. Probi-
otics help strengthen the intestinal barrier, pre-
venting harmful pathogens from entering the
bloodstream and causing infections.

As more people turn to natural solutions for im-
munity, nutraceuticals are becoming a go-to
option. With the right combination of vitamins,
minerals,and herbal extracts, these supplements
offer a holistic approach to staying healthy and
resilient against infections and diseases.

ROHIT
AGARWAL

Managing Partner
Nutra Grace
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Irritable Bowel
Syndrome

Revitalize Your Digestive
Wellness Naturally
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Tesla of Supplement Ingredients?
‘Quantum Ayurveda’ Makes Its

Vegas Debut

By Greenspace herbs PR team

Las Vegas, October 2025

Forget “clean label.” The next frontier in nutri-
tion may be “clean energy” and we're not talking
about solar panels.

At SupplySide Global 2025 in Las Vegas, a mys-
terious-sounding technology called Quantum
Ayurveda is gearing up to make its world debut.
The company behind it promises nothing less
than a physics-first reboot of the supplement
world—something they boldly call “the Tesla of
ingredients.”

Ayurveda Meets Quantum Physics
(in Vegas, of course)

On October 29 at 2:00 p.m., at Mandalay Bay'’s
buzzing Expo Hall, the Quantum Ayurveda team
will stage a live “energizing showcase.” Picture
it: two identical powders enter a chamber. One
comes out carrying a measurable energetic im-
print—its molecular vibrations subtly shifted,
its electrons nudged into an excited, temporary
spin state.

The company claims this “quantum priming”
doesn’'t change the chemistry of the ingredi-
ent—it’s still your same curcumin, ashwagand-
ha, or any other botanical. What changes is its
energy state. Once consumed, that extra mi-
cro-signal is released into the body, designed to
gently remind biological systems to rebalance
themselves.

In Ayurvedic speak, it's about restoring homeo-
stasis—the inner harmony connecting oxida-
tion, inflammation, and metabolism. In physics
speak, it's about resonance, spin-state tuning,
and lattice shifts. In human speak? More health
impact from the same milligrams.

Why “Tesla of Ingredients” Isn't
Just Marketing Poetry

Just like Tesla reimagined the car around soft-
ware and energy efficiency, this ingredient plat-
form rebuilds nutraceuticals around energy sig-
natures and reproducibility.

1. Physics-Driven Disruption. This isn't a new

botanical discovery—it's a new dimension lay-
ered on top. The ingredients get “tuned,” not

reformulated.

2. Science You Can Prove. Raman spectroscopy,
magneto-photoluminescence, and EPR (elec-
tron paramagnetic resonance) testing confirm
each batch carries a consistent energetic fin-
gerprint. No two imprints are identical—unless,
of course, they're supposed to be.

3. Measurement That Scales. Think of it as the
battery diagnostics of supplements: a quantifi-
able QC dashboard ensuring every dose hums
with the same subtle charge.




The Live Show: Seeing the Invisible

The Vegas showcase promises lab theater at its
best. Attendees will watch as two identical pow-
ders are tested live—before and after “energy
loading.” The data flash up on screens: narrow
Raman wavenumber shifts, lifetime differences,
and early biological markers showing dips in re-
active oxygen species (ROS) and modulation of
inflammatory pathways like NF-OB and COX-2.

The message: your body may “read” the quan-
tum-tuned ingredient as a nudge toward equi-
librium.

To stay clear with regulators, the company
stresses this is about wellness cues, not medical
claims. Still, the precision—and early data—sug-
gest something more structured than wellness
folklore.

Why It Matters

In a supplement market obsessed with bigger
doses and “more milligrams,” Quantum Ayurve-
da is pitching a smarter lever: amplify engage-
ment without increasing the dose. That could
mean simpler labels, cleaner capsules, and big-
ger margins.

The kicker? A defensible moat. You can copy
someone’s capsule color, but you can't fake a
Raman shift.

Built for Auditors and Skeptics
Alike

The company's process runs in a cGMP (21 CFR
111)-compliant facility validated by a global lead-
er lab. It positions the “energetic imprint” as a
manufacturing enhancement, not a pharma-
cological modification—a nuance that keeps it
FDA-friendly while still sounding like sci-fi come
true.

Bottom Line: Proof Over Promises

If Quantum Ayurveda delivers even half of what
it claims, it could be the boldest leap the supple-
ment industry has seen since standardization it-
self. Physics, not folklore, could become the new
differentiator.

So when the SupplySide crowd floods Mandalay
Bay's aisles later this month, they'll face a ques-
tion as provocative as the product:

What if the next disruption in nutrition
isn't chemical it's energetic?

For skeptics and visionaries alike, the advice is
simple:
Kick the tires. Ask for the spectra.

Gioen

SPACE HERBS
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INGREDIENTS OF THE MONTH

A randomized, double-blind clinical trial found that
daily supplementation with polyphenol-rich sor-
ghum bicolor extract (250-500 mg) accelerated
strength recovery after eccentric exercise in young
men. Participants regained muscle strength signifi-
cantly faster than placebo, without changes in sore-
ness or swelling. These findings suggest sorghum
polyphenols may help athletes recover quicker and
sustain higher training volumes, supporting perfor-
mance and resilience.

Wondering how? Ask NutrifyGenie now
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Sorghum Polyphenols Speed Strength
Recovery After Exercise

In a 12-week randomized, double-blind, placebo-con-
Lychee-Derived polyphenolsl Reduces trolled trial with overweight Japanese adults, daily

Abdominal Fat

I

!

Ask NutrifyGenie
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supplementation with 40 mg as monomers and di-
mers of flavanols from lychee and tea significantly
reduced visceral fat area as measured by CT scans.
Participants also showed reductions in waist circum-
ference and BMI, with no adverse effects reported.
These results suggest Oligonol, a highly absorbable
polyphenol blend from lychee fruit, may safely sup-
port weight management and metabolic health by
targeting harmful abdominal fat.

Wondering how? Ask NutrifyGenie now

https://nutrifygenie.com/

] wow@nutrifytoday.com

¢, +91- 9538011662
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A randomized controlled trial in patients with he-

matological cancers found that lavender oil aroma- Lavender at Bedtime Helps Patients
therapy (20 minutes nightly for 5 days) significantly Rest and Recharge

improved sleep quality and reduced fatigue scores
compared to placebo. These findings highlight lav-
ender's calming, restorative potential making it a
gentle, natural support for sleep and recovery, even
in individuals facing high treatment-related stress.

Wondering how? Ask NutrifyGenie now
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Extracts from the fruit, peel, pulp, and bagasse of
Cactus Peel Extract Protects Liver Opuntia stricta var. dillenii show promising anti-ste-
Cells from Fat Build-Up atotic effects in liver cell models. The peel extract, in

S
[

particular, effectively prevents triglyceride accumu-
lation at low doses by inhibiting de novo lipogenesis
and downregulating the fatty acid transporter CD36.
These findings suggest this cactus extract may help
protect liver health and manage metabolic-associat-
ed fatty liver disease (MAFLD).

\

Wondering how? Ask NutrifyGenie now

&’ https://nutrifygenie.com/

Ask N utrifyGenie ) wow@nutrifytoday.com
¢_ +91- 9538011662




Networthing the Networks

EXCLUSIVE YEAR
LONG BENEFITS

FOR SUMFLEX 2026 PARTNERS ONLY

Unlock year-round business connections in the nutraceutical industry with Nutrify
Today's innovative approach. Our virtual platform connects you directly with
decision-makers like BD heads, procurement leaders, R&D experts, and medical
professionals, starting in India and expanding globally, including the US.

@SUITE

But there's more — tell us your ideal contacts and our Al (Nutrify Genie) platform will
find and facilitate networking opportunities for you. Join Nutrify Today's C-Suite
Sumflex 2026 membership for consistent, meaningful meetings that drive business
success. Say goodbye to waiting and hello to “Networthing the Networks” with us!

To be continued....

>IGN UP NOW

www.nutrifycsuite.com




Networthing the Network

Nutrify C-Suite Sumflex 2026
SCALE UP NOW

The 5th Annual NutrifyToday C-Suite Sumflex returns to Mumbai, 4-5 June 2026, in
a dynamic dual-venue format. This year, the focus is crystal clear—deals, scale, and

Q"SUITE

impact.
YOU'LL MEET

*CXOs |
- Investors - Innovators - Global Supply Chain Leaders Investors

j Pharma & OTC Strategists
*Focus: Metabolic Health | Market Intelligence | - b Ingredient & Finished Dose Innovators
Scale-up Strategies - > CMOs/CDMOs

; Global Research Houses
*Marketplace Hub x NutrifyGenie powering live " E-&Q-Commerce Leaders
deal-making } Supply-Chain Experts

Brand Owners
Medical & Research Specialists

\ \

v v

Whether your goal is to scale globally, forge partnerships, or fast-track
commercialization, this is the boardroom to be in.

Registrations open: www.nutrifycsuite.com

Be part of the decision-makers shaping the future
of nutraceuticals.

Explore what's new, who attends, and how to own space:  https://nutrifycsuite.com

FOR PARTNERSHIP INQUIRIES

Email: akansha@nutrifytoday.com / csuite@nutrifytoday.com, Chat/Call at +919538011662 19



® An initiative of Curated by

today €

ACADEMY’ .3 GENIE®

Nutra

EVENT OF THE MONTH
THE R&D GRAIL

Lab Confessional: Where Failures Become Formulae

Starting October 2025, your “failed” stability run could be the clue the community needs.
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Register once for all scientific sessions updates

https://nutrifytoday.live/The-Grail




{_ ACADEMY”

Festive Offer for 2 Months

GET INSIGHTS OF ONGOING TRENDS IN NUTRACEUTICALS AND INNOVATIONS AND
WORK TOWARDS ACHIEVING A COMPETITIVE ADVANTAGE IN NUTRACEUTICAL
INDUSTRY. LEARN FROM GLOBAL LEADERS AND EXPERTS FROM THE INDUSTRY.

' Duration: 3 months |
For the First 50 Registrations

3 ‘"}y T

NEW PRODUCT APPLIED PSYCHOBIOTICS

OTC MARKETING ¥ ¥ :
:; DEVELOPMENT & i -~ANEWPROMISEIN |

MANAGEMENT
COMMERCIALIZATION NEUROPSYCHIATRY
] INDIAN ' APPLIED PROBIOTICS PLANT AUDIT AND i
REGULATORY FOR FOOD TECHNOLOGY PRODUCT REGISTRATION
: SYSTEM || &PHARMACEUTICALS ! IN NUTRACEUTICALS |
] PROCESS ' NUTRACEUTICALS FOR NUTRACEUTICALS: i
VALIDATION IN NUTRITIONISTS CHEMISTRY, CLINICAL
: NUTRACEUTICALS ' AND DIETITIANS ¥ :

STUDIES AND PROCESSES |

REGISTER NOW

& https:/facademy.nutrifytoday.com/ @ +919538011662 l 21



Android

Download app now:

JE ﬁr “nutrifytoday”

Apple App Store Google Play Store

DISCLAIMER: This report is based upon individual expert’s view/judgment. Such analysis may vary from expert to
expert. The information, analyses presented herein do not constitute legal advice or opinion. Therefore, this report
should be seen as an input for illustrative purposes. The results are based on available data from public and private
information sources. This report is prepared as a technical input to support technical discussions. This report should
be indicative and NutrifyToday or it's subsidiaries are not responsible for any commercial or legal action based on
this report.

For any business enquiries, please write to us: hello@nutrifytoday.com

Contact our team

Speaking/ Partnership/Delegate Opportunity
Akansha Kuriyal
@ akansha@nutrifytoday.com

O 919833196127

Khasim M
@ khasim@nutrifytoday.com

O +9199715 72969

Sandeep Mahobia
@ sandeep@nutrifytoday.com

O 917738159617

https://nutrifycsuite.com/




