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FROM THE DESK OF CHAIRPERSON,

PRIYANKA SRIVASTAVA

Chairperson, Nutrify Today

India’s Nutra Moment;
From Bharat Nutraverse
to a Diversified, S1I00B

Vision

This month has been a defining one for India’'s nu-
traceutical industry. The Ministry of Commerce &
Industry, through its export promotion initiatives,
hosted Bharat Nutraverse in New Delhi—a land-
mark event designed to position India as a glob-
al force in nutraceutical exports, innovation, and
cross-border collaborations. Beyond being anoth-
er industry showcase, Bharat Nutraverse reflects a
government-enabled shift: creating platforms for
science-driven market access, policy advocacy, and
scale-up partnerships that can propel India toward
leadership in the global nutra economy.

At the same time, Nutrify Today has announced
the 5th Annual C-Suite Sumflex 2026, scheduled
for June 4-5, 2026 in Mumbai. Over the years, Sum-
flex has evolved from a thought-leadership series
into a curated scale-up engine, where CXOs, inves-
tors, and innovators compress timelines from ide-
ation to commercialization. The 2026 edition prom-
ises to further that agenda—focused not on optics,
but on delivering executable outcomes.

Platform Turning Six, With
lobal Reach

As Nutrify Today turns six, its trajectory speaks for
itself. What began as a knowledge exchange has
transformed into a tech-led commercialization
engine. Through its C-suite dialogues, exclusive
boardroom series, and deal-making platforms, Nu-
trify Today has shaped real transactions and mar-
ket entries across 13 countries.

But the ecosystem impact goes deeper. With Nutri-
fyGenie Al as its backbone, the platform integrates
regulatory intelligence, clinical evidence pathways,
supply chain mapping, and go-to-market design.
This has already helped brands cut time-to-market
by nearly half while improving product differenti-
ation significantly. Importantly, Nutrify Today has
also invested in the future of the industry—building
a 2,600-strong student community across pharma-
cy, nutraceutical sciences, and chemical engineer-
ing. By training these young minds, the platform
is seeding a new generation of nutra professionals
equipped with both science and commercial litera-
cy.

The outcome is clear: Nutrify Today is no longer just
a forum. It is becoming a responsible growth en-
gine—ensuring that as the industry scales, it does
so with accountability, clinical rigor, and sustainable
practices.

-ade Tensions and the Global
ealignment

The backdrop could not be more interesting. The last
few weeks have seen trade tensions between the
U.S. and India escalate, with tariffs being doubled on
key categories. For nutraceuticals, heavily reliant on
U.S. access, this is a wake-up call. The lesson: India’s
growth cannot be dependent on a single geography.



The good news is that the industry has already
started diversifying. While the U.S. remains a
large consumer, Indian exports to Europe, the
Gulf, and ASEAN markets are gaining momen-
tum. These corridors are not only sizable but also
receptive to India’s unique positioning at the in-
tersection of Ayurveda, functional foods, and ev-
idence-based nutraceuticals. By tailoring formu-
lations, clinical dossiers, and claims to regional
frameworks—be it EFSA in Europe, SFDA in the
Gulf, or ASEAN harmonization—Indian compa-
nies can accelerate scale in a way that cushions
tariff shocks.

The Growth Math

Projections differ based on definitions, but the
story is consistently upward. India’s nutraceutical
market, pegged around $12-32 billion in 2023-24,
is expected to at least double or triple within the
decade. Some estimates suggest a trajectory to-
ward $75 billion by 2033, while others see India
crossing $68 billion by 2030. The vision of “Mis-
sion $100 Billion Nutra India” is ambitious, but
achievable—as diversification, evidence, and re-
sponsible scaling remain central.

Why the Industry Has Come of
Age

The convergence of government initiatives like
Bharat Nutraverse, tech-enabled platforms like
Nutrify Today, and the adaptability of Indian op-
erators in navigating global regulations signals
maturity. This is not the India of a decade ago
that exported bulk botanicals with little differen-
tiation. Today, Indian nutra companies are work-
ing with Al-driven design, clinical validations,
and region-specific product architectures.

The next frontier is to marry this science with
commercial strategy:

¢ Portfolio Alignment: Designing products for
destination markets rather than repackaging

existing SKUs.

* Evidence Velocity: Building clinical studies
with measurable endpoints aligned to global
regulatory expectations.

e Supply Chain Resilience: Dual sourcing, prov-
enance mapping, and sustainable agriculture
integration.

e Commercial Diligence: Using tools like Nutri-
fyGenie Al to model tariff risks, regulatory fric-
tions, and optimal market sequencing.

Toward Mission $100B

India’s nutraceutical industry is standing at a rare
inflection point. The sector is not only responding
to global trade disruptions but is leveraging them
to expand its footprint in a more balanced, resil-
ient manner. The Mission $100B vision will not be
achieved by U.S. demand alone. It will be built on
diversified access across Europe, the Gulf, ASEAN,
and other emerging markets—ensuring India is not
a one-corridor story but a global player with distrib-
uted strength.

This month's developments—from Bharat Nutra-
verse's government-backed positioning to Nutrify
Today's announcement of its flagship C-Suite Sum-
flex 2026—are strong signals that the ecosystem is
aligning. With talent, technology, and trade mo-
mentum converging, India’s nutraceuticals are no
longer a promise waiting to be realized. They are an
industry that has come of age, ready to define glob-
al standards, and ready to scale responsibly.

The next decade is not about catching up. It is about
leading.
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2.5% URSOLIC ACID

(Ocimum sanctum)

AROMATIC HERB FOR ALL SEASONS

Product Features:

100% Natural

Vegan and Gluten-Free

Third-Party Tested for Purity & Potency

Cold and Cough Relief  Antiviral and Antibacterial Supports Respiratory Health

Introducing our Tulsi Extract 2.5% Ursolic Acid from Ocimum sanctum
(Holy Basil), a powerful herbal remedy known for its ability to fight
infections, soothe the throat and support the respiratory system. This
dietary supplement is the perfect natural solution to help you manage
symptoms of cold, cough and other respiratory issues, providing quick
relief and supporting overall wellness.

GREENSPACE Corporate office: Unit No. 040I1N, 4th Floor, Beacon Tower-2, +91 93412 63155
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Yeshwanthpur, Bengaluru-560 022. www.greenspaceherbs.com
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Personalized
Nutrition
Market

DRIVERS

Increasing New Entrants and
Mounting Venture Investment
Industry Beneficial Programs
by Governments

TRENDS

Emerging
Partnerships and
Joint Ventures
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BY PRODUCT
TYPE

Active Measurement
Standard Measurement
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BY
FORM

Tablets: 22.27%

Capsules | Powder
Liquid | Others

Personalized
Nutrition

Every Human body is different and respond dif-
ferently to the food intake. Nutritional Elements
play an important role in health and diseases.
Long term metabolic disease can occur if the hu-
man body does not respond well to food which
is rich in fat and carbohydrates. It has been prov-
en that by adopting a correct lifestyle including
a healthy diet can prevent diseases more effec-
tively than any medications. Recently research-
ers have introduced the concept of personal-
ized nutrition also known as precision nutrition,
which considers factors like gut microbiota in
Addition to diet.

Gut microbiota can influence metabolic re-
sponses, including postprandial glucose peaks.
A balanced diet provides enough energy, suffi-
cient levels of proteins, vitamins, minerals, vital
fats, macronutrients and micronutrients. Health
issues such as diabetes, obesity, and malnutri-
tion can be brought on by a lack of proper di-
etary and nutritional security. Innovation in per-
sonalized nutrition has the potential to assist in
determining food and dietary combinations that
optimize longevity, quality of life, and health out-
comes on an individual basis.

$46.87
Billion

Market
to grow at

16.84%

CAGR during
2024-2032

$13.45
Billion

%11.88
Billion

2023

2024

INDUSTRY DEVELOPMENT

2032

Gainful and Target entered a strategic collaboration
to sell its customized nutrition products across
Target's more than 1800 retail stores

BY
END-USER

BY DISTRIBUTION
CHANNEL

Wellness & Fitness Centers
Direct-to-Consumers
Hospitals | Others

Adults | Geriatrics
Pregnant Women

Gathering knowledge on human diversity and inter-indi-
vidual variation is necessary to determine the most cus-
tomized nutrition plans. Recent studies have shown that
personalized nutrition can be more effective than general
medications for preventing or managing diabetes. In re-
cent years, the field of personalized nutrition has expand-
ed to include various technologies and methodologies.
For instance, genetic testing can provide insights into
how an individual’s body processes different nutrients, al-
lowing for more tailored dietary recommendations.

Additionally, wearable devices and mobile apps can track
dietary intake, physical activity, and other health metrics,
providing real-time feedback and personalized guidance.
In summary, personalized nutrition emphasizes the im-
portance of tailoring dietary recommendations to indi-
vidual needs. By considering factors such as genetics,
lifestyle, and gut microbiota, personalized nutrition aims
to provide more effective and targeted dietary interven-
tions. This approach can help prevent and manage vari-
ous health conditions, ultimately leading to better health
outcomes and improved quality of life.

GAURAYV KAUSHIK

Managing Director & CEOQ,
Meteoric Biopharmaceuticals
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India’s

Nutraceuticals:

A Pivot to
" Global

: Leadership

Nutrify Academy Editorial services

When the Ministry of Commmerce announced the
Bharat Nutraverse Expo for September 2025 the
first official government-backed platform for nu-
traceuticals—it sent a clear message: India wants
to play for leadership in the global wellness econ-
omy.

For years, India has been known as the world’s bo-
tanical garden, supplying turmeric, ashwagand-
ha, and countless other herbal actives to global
brands. Now, with regulatory reform, trade promo-
tion, and a new wave of science-driven startups,
the country is poised to do more than supply raw
material. India wants to own the nutraceutical val-
ue chain—from discovery to design, from clinical
proof to branded exports.

Policy Shifts That Matter

India’s policy engine is finally humming in sync
with its entrepreneurial base. The rollout of GST
2.0 promises to streamline tax structures and ease
working capital pressure—critical for nutraceuti-
cal MSMEs that typically run on thin margins.

But the bigger breakthrough is visibility. The
Bharat Nutraverse Expo, curated by SHEFEXIL, an
export council under the Ministry of Commerce,
marks the first time the government has formally
recognized nutraceuticals as a trade industry. In
business terms, this is the “coming out party” for
a sector that has long been relegated to the gray
zone between pharma and food.

From Tradition to Technology

Ayurveda gives India a natural head start. Ashwa-
gandha has become a global superstar in stress
management; turmeric is a billion-dollar category
on its own. But ingredients alone don't win mar-
kets—evidence does.

That's where India's new ecosystem comes in.
The WHO'’s Global Traditional Medicine Centre in
Jamnagar is building global credibility around evi-
dence-based Ayurveda. FSSAIl's 2022 nutraceutical
regulations are providing structure around claims
and compliance. And Indian startups are stepping
into the breach with Al-driven platforms like Nu-
trifyGenie, which can cut product development
timelines from years to months.



Layer onto this India's booming biotech sector—
now a $166 billion industry with ambitions to
nearly double by 2030—and you have a scientific
engine that can take nutraceuticals from folklore
to pharma-grade credibility. Some innovators are
even pushing into Quantum Ayurveda, experi-
menting with resonance science to fine-tune bio-
availability.

A Supply-Chain Sweet Spot

Timing, as in business, is everything. And right
now, global trade currents are tilting in India’s fa-
vor.

The U.S.-China tariff standoff has forced supple-
ment brands to diversify their sourcing. India's
biodiversity, English-speaking science base, and
cost competitiveness make it a natural China+l
destination. Add official trade promotion through
platforms like Bharat Nutraverse, and India sud-
denly looks less like a backup plan and more like a
preferred partner.

The Demand Side of the Story

India itself is a growth market few can ignore. With
over 100 million diabetics and 136 million pre-dia-
betics, the country is sitting on one of the world's
largest lifestyle disease burdens. That translates
into structural demand for nutraceuticals in meta-
bolic health, heart health, and preventive wellness.

Meanwhile, initiatives like the Ayush Visa are mar-
rying wellness, tourism, and nutraceutical exports
into a new kind of economic corridor. The message
is simple: nutraceuticals are no longer fringe—
they are a pillar of India’'s health economy.

Growth Numbers That Turn Heads

Analysts differ on the baseline, but the growth arc
is undeniable.

* Grand View Research pegs the market at $32
billion in 2024, growing to $75.8 billion by 2033.

¢ DataM Intelligence takes a narrower cut, put-
ting the figure at $8.8 billion today, but sees it
tripling to $23.5 billion by 2032.

Even exports are rising fast—AYUSH shipments
crossed 35,500 crore in FY24, with targets to dou-
ble by the decade’s end.

The Road to Leadership

What separates leaders from followers in this in-
dustry will not be raw material—it will be evidence,
compliance, and speed. Indian companies that can
pair Al-powered R&D with biotech-enabled deliv-
ery systems and wrap them in globally recognized
compliance frameworks will set the pace.

If the government sustains its support, India could
easily claim double-digit CAGR for the next decade,
putting the domestic market north of $70 billion by
2033.

The Big Picture

For decades, India exported its ingredients for oth-
ers to build billion-dollar brands on. That era may be
ending. With GST reform, official trade promotion,
and an innovation ecosystem that fuses Ayurveda
with Al, India is ready to own the narrative, not just
supply the raw material.

The nutraceutical pivot is here. And if business lead-
ers play it right, India will not just join the global nu-
traceutical race—it will lead it.




A Nutraceuticals
and Mental Health:
Bridging the Gap
Between Nutrition

and Wellness

The link between nutrition and mental health is a
growing area of interest in the wellness commu-
nity, and nutraceuticals are emerging as key play-
ers in this space. While traditional medicine has
long relied on pharmaceuticals to address mental
health conditions like anxiety, depression, and cog-
nitive decline, nutraceuticals offer a natural and
complementary approach.

One of the most well-known nutraceuticals for
mental health is omega-3 fatty acids, particular-
ly those found in fish oil. Omega-3s are crucial for
brain health, as they help build and maintain brain
cell membranes. Studies suggest that omega-3s
can reduce symptoms of depression and anxiety,
making them a valuable addition to mental health
care.

Another important nutraceutical is magnesium,
a mineral known for its calming effects on the
nervous system. Magnesium deficiency has been
linked to increased stress, anxiety, and even insom-
nia. Taking a magnesium supplement can help
improve mood, promote relaxation, and enhance
sleep quality, all of which are essential for mental
well-being.

Herbal supplements like ashwagandha and gin-
seng are also gaining attention for their adaptogen-
ic properties, which help the body adapt to stress
and maintain balance. Ashwagandha, in particular,
is known for reducing cortisol levels, the hormone
responsible for stress, making it a powerful tool in
managing anxiety and improving resilience.

Probiotics, too, play a role in mental health by sup-
porting the gut-brain connection. Research shows
that a healthy gut microbiome can influence mood
and cognitive function, and probiotics can help
maintain this balance.

As the understanding of the relationship between
nutrition and mental health deepens, nutraceu-
ticals offer a promising, natural approach to sup-
porting cognitive function, mood regulation, and
overall mental well-being
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GutGard

GutGard® is a patented, flavonoid-rich extract derived from Glycyrrhiza glabra
(licorice) root, designed to support digestive health. This deglycyrrhizinated
extract contains less than 0.5% glycyrrhizin, minimizing potential side effects,
while retaining beneficial compounds.

Clinical studies have demonstrated GutGard®'’s efficacy in managing various
gastrointestinal conditions. In a randomized, double-blind, placebo-controlled
trial involving patients with functional dyspepsia, participants receiving 150 mg
of GutGard® daily for 30 days experienced a significant reduction in symptom
severity compared to the placebo group.

Additionally, GutGard® has shown poten-
tial in addressing Helicobacter pylori in-
fections. A study reported a 48% eradica-
tion rate of H. pyloriin participants treated
with GutGard® over 60 days, compared
to 0% in the placebo group.

Furthermore, GutGard® has been effec-
tive in alleviating gastroesophageal re-
flux (GER) symptoms- heartburn and re-
gurgitation symptoms compared to the
placebo group. It also supports GLP-1and
metabolic efficiency.

Beyond itsclinical applications, GutGard®
offers versatile formulation possibilities,
including chews, gummies, beverages, DR. SURESH

and powders, making it a flexible addi- LAKSHMIKANTHAN

tion to various digestive health products. ) ) .
Chief Business Officer

Natural Remedies
https://naturalremedieshumanhealth.com/gutgard/




ZEGN

A Promise of
Good Hedlth

Transforming Diabetic Care with
Zeon Lifesciences Ltd

Our Comprehensive Diabetic Care Range Include:

DIABETIC CARE WELLNESS
SUPPLEMENTS DIETARY FIBRES SUPPLEMENTS
[ Low-G!, High Fibre & No added sugar] [Soluble Fibre & Insoluble Fibre) [Multivitamin & Multimineral, Herbal
formulations etc)
Protein Powders Powders Tablets
Diskettes Capsules

Herbal Juices

i Wk,
Why Choose

Zeon Lifesciences Ltd ? ia

Cutting-Edge Research
Quality Assurance

Commitment to Care

Diabetic Care Solutions
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@ zeon Lifesciences Ltd Zeon Lifesciences Ltd.
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= rketing@zeon.co.in gy Paonta Sahib, H.P - (Plant)
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- 9 852 69 2 " info@zeon.co.in "~ Noida, UP - (Head Office)
WWww.Zeon.co.n




For Prevention &

Treatment of Recurrent UTls

Crius’ Group

Potassium Magnesium Citrate, D-Mannose &
Cranberry Extract (50% PAC Value) Sachet

Potassium Magnesium Citrate 978 mg (Containing Potassium Citrate
Anhydrous 714.9 mg, Magnesium Citrate Anhydrous 263.10 mg), D-Mannose
300 mg, Cranberry Extract (Standardized to 50% Proanthocyanidin)200 mg

SUF00Q0479

Cranberry
+ Contains Proanthocyanidins which prevents the

bacteria from sticking on the walls of the bladder

D-Mannose
~ Inhibits the bacterial adhesion to the
urothelium

Potassium Magnesium Citrate

+ Makes the urine less acidic by
raising the pH, thereby reducing
irritation while urination

AIEG Au\fa“ablﬂi- 4] PG[H'SE;U m rﬂagl'l esium

SUF000054 M Citrate, D-Mannose &
Hibiscus Extract (10:1) 100 mg, Cranberry Extract 250 mg, - berry Extract(50%
D-Mannose 300 mg, Vitamin A Acetate 2000 IU, i S 4 Sachet

Vitamin C Coated 40 mg, Lactic Acid Bacilus 60 milion CFU {8 PagValue)Sache

SUFO00OM
Cranberry Extract 300 mg, D-Mannose 600 mg Tablets

SUF000274
Cranberry Extract 200 mg, D-Mannose 250 mg,
Hibiscus Extract Tablets

waanw criuslife.com
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INGREDIENTS OF THE MONTH

Despite its traditional use for weight management,
a recent meta-analysis of 10 clinical trials (n = 448)
found no significant effects of bitter melon supple-
mentation on body weight, BMI, waist circumfer-

ence, or body fat percentage.

Wondering how? Ask NutrifyGenie now

Nutraceutical Active |, - - -ibNutrif'j'-- ni

Artemisia argyi - Nature’'s Support
for Immune Balance

Nutraceutical Active | - - -ibNutrif'j'-- ni

Bitter Melon Shows No Significant
Impact on Body Composition in
Current Clinical Evidence

Artemisia argyi Folium (AAF) has a long history of
therapeutic use. Beyond tradition, modern science
has been catching up: over 136 compounds have been
identified in AAF, including unique terpenoids and
flavonoids that contribute to its wide range of health
benefits. Research highlights its anti-inflammatory,
antioxidant, antibacterial, and even anti-tumor prop-
erties. Clinically, AAF finds applications across multi-
ple systems—supporting respiratory, immune, diges-
tive, nervous, and gynecological health.

Wondering how? Ask NutrifyGenie now

https://nutrifygenie.com/

Ask NutrifyGenie wow@nutrifytoday.com
+91 - 9538011662
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Rooibos, the caffeine-free herbal tea from South Af- Hutraceutical Active - -;»Nutrify'--
rica, is gaining attention not just as a soothing drink

but as a heart-friendly ingredient. Rich in polyphe- Rooibos Intake Modulates Cardiac
nolic antioxidants, both green and fermented Roo- Dimensions and Function

ibos have been shown in clinical studies to support
cardiovascular health by improving markers of heart ~
function. A 12-week trial using echocardiography (.y
found that Rooibos helped reduce heart chamber “;
dimensions and improve cardiac parameters, sug- ‘
gesting its potential in lowering cardiovascular risk. ‘

Regular Rooibos consumption may offer a natural, \
antioxidant-rich way to care for your heart.

Wondering how? Ask NutrifyGenie now

Mankai, a tiny aquatic green also known as duckweed,
is emerging as a plant-based ally for type 2 diabetes
Mankai Consumption Lowers mManagement. In a 4-week randomized crossover trial,
Postprandial Glucose Peaks and Improves adults with T2D who consumed a Mankai drink after
Cardiometabolic Markers in T2D dinner saw nearly 20% lower post-meal blood sugar

4 peaks and a delayed glucose spike, compared with

Nutraceutical Active | - -;»Nutrify'--

water. The study also found improvements in blood
sugar stability and a favorable shift in the triglycer-
ide-to-HDL ratio, pointing to potential cardiometabol-
ic benefits. With its unigue nutrient profile and gly-
caemia-balancing effects, Mankai may complement
healthy lifestyle habits and standard therapies for bet-
ter diabetes care.

Wondering how? Ask NutrifyGenie now

&’ https://nutrifygenie.com/

Ask N utrifyGenie ) wow@nutrifytoday.com
¢_ +91- 9538011662




TITAN BIOTECH LIMITED

Manufacturer & Exporter Since 1992

TITAN BIOTECH

Titan Biotech Limited is a leading Manufacturer & Exporter
of Nutraceuticals, Pharmaceuticals, Cosmeceuticals, and
Food & Beverage Ingredients.

5 State-of-the-
Art Manufacturing
Facilities

Skin Care Ingredients
m\
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www.titanbiotechltd.com | www.titagencollagen.com | www.unstergen.com
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SUMFLEX

Networthing the Network

®
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EXCLUSIVE YEAR
LONG BENEFITS

FOR SUMFLEX 2026 PARTNERS ONLY

Unlock year-round business connections in the nutraceutical industry with Nutrify
Today's innovative approach. Our virtual platform connects you directly with
decision-makers like BD heads, procurement leaders, R&D experts, and medical
professionals, starting in India and expanding globally, including the US.

But there's more — tell us your ideal contacts and our Al (Nutrify Genie) platform will
find and facilitate networking opportunities for you. Join Nutrify Today's C-Suite
Sumflex 2026 membership for consistent, meaningful meetings that drive business
success. Say goodbye to waiting and hello to “Networthing the Networks” with us!

To be continued....

>IGN UP NOW

www.nutrifycsuite.com
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Networthing the Network

Nutrify C-Suite Sumflex 2026
SCALE UP NOW

The 5th Annual NutrifyToday C-Suite Sumflex returns to Mumbai, 4-5 June 2026, in
a dynamic dual-venue format. This year, the focus is crystal clear—deals, scale, and

impact.
YOU'LL MEET

*CXOs |
- Investors - Innovators - Global Supply Chain Leaders Investors

j Pharma & OTC Strategists
*Focus: Metabolic Health | Market Intelligence | - b Ingredient & Finished Dose Innovators
Scale-up Strategies - > CMOs/CDMOs

; Global Research Houses
*Marketplace Hub x NutrifyGenie powering live " E-&Q-Commerce Leaders
deal-making } Supply-Chain Experts

Brand Owners
Medical & Research Specialists

\ \

v v

Whether your goal is to scale globally, forge partnerships, or fast-track
commercialization, this is the boardroom to be in.

Registrations open: www.nutrifycsuite.com

Be part of the decision-makers shaping the future
of nutraceuticals.

Explore what's new, who attends, and how to own space:  https://nutrifycsuite.com

FOR PARTNERSHIP INQUIRIES

Email: akansha@nutrifytoday.com / csuite@nutrifytoday.com, Chat/Call at +919538011662 19
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Enabling & Empowering Responsible Nutrition

THE R&D

GRAIL

Lab Confessional: Where Failures Become Formulae

Starting October 2025, your “failed” stability run could be the clue the community needs.

Register once for all scientific session updates

https://nutrifytoday.live/The-Grail




u NUTRIFY TODAY ACADEMY

Enabling & Empowering Responsible Nutrition

Festive Offer for 2 Months

GET INSIGHTS OF ONGOING TRENDS IN NUTRACEUTICALS AND INNOVATIONS AND
WORK TOWARDS ACHIEVING A COMPETITIVE ADVANTAGE IN NUTRACEUTICAL
INDUSTRY. LEARN FROM GLOBAL LEADERS AND EXPERTS FROM THE INDUSTRY.

7% Duration: 3 months
For the First 50 Registrations |
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REGISTER NOW
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Android

Download app now:

JE ﬁr “nutrifytoday”

Apple App Store Google Play Store

DISCLAIMER: This report is based upon individual expert’s view/judgment. Such analysis may vary from expert to
expert. The information, analyses presented herein do not constitute legal advice or opinion. Therefore, this report
should be seen as an input for illustrative purposes. The results are based on available data from public and private
information sources. This report is prepared as a technical input to support technical discussions. This report should
be indicative and NutrifyToday or it's subsidiaries are not responsible for any commercial or legal action based on
this report.

For any business enquiries, please write to us: hello@nutrifytoday.com

Contact our team

Speaking/ Partnership/Delegate Opportunity
Akansha Kuriyal
@ akansha@nutrifytoday.com

O 919833196127

Khasim M
@ khasim@nutrifytoday.com
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